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1. Executive summary

1.1 Brief Overview

The Interim Report on Project Communication and Promotional Activities (D6.7)
for XR4ED, at M18, builds upon the foundational strategy outlined in D6.1 and D6.6,
adapting to the project's progress and evolving objectives. XR4ED brings together
the EdTech and XR communities to establish a European reference platform on
learning and training with XR. This platform aims to provide a central access point
to existing solutions and contribute to a leading position for Europe in cutting-edge
technologies for education. By fostering collaboration and innovation, XR4ED
seeks to enhance the quality and accessibility of education and training through
the integration of extended reality (XR) technologies. In this report, we detail the
communication and promotional activities undertaken from the project's inception
to Month 18 (M18). This period has been marked by significant strides in raising
awareness about XR4ED, engaging key stakeholders, and disseminating
information about the project's goals and achievements. We have employed a
multi-faceted approach, utilizing various communication channels and tools to

reach diverse audiences effectively.

The report covers the following key areas:
e An overview of the communication and dissemination strategy, including
target audiences and key messages.
e A summary of the activities conducted, highlighting major events, content
developed, and media engagement.
e An assessment of the impact of these activities, using qualitative and

quantitative metrics.
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A detailed plan for future communication, awareness-raising, and dissemination
efforts to ensure continued engagement and impact. Through these efforts, XR4ED
aims to solidify its position as a pivotal initiative in the European educational
landscape, driving forward the adoption and development of XR technologies for

learning and training.
1.2 Key Achievements

The XR4ED project has achieved several significant milestones in communication and
dissemination by Month 18 (M18). These achievements have played a crucial role in

raising awareness, engaging stakeholders, and promoting the project's objectives.
The main accomplishments include:
Establishment and Sustenance of Social Media Channels Social Media Presence:

The project successfully created and maintained four social media channels on

LinkedIn, Twitter, YouTube, and Facebook. These platforms have been instrumental in

reaching diverse audiences, sharing project updates, and engaging with the

community.
LinkedIn Community:

A notable achievement is the creation of a vibrant community of followers on Linkedin,

which has become a key platform for professional engagement and networking.
Development and Update of the Project Website Dynamic Website:

The project website has been developed and continuously updated based on feedback
from partners to meet the evolving demands of the project. This dynamic approach
ensures the website remains a central hub for information, resources, and project

updates.

Social Media Campaign for Open Calls Promotion of Open Calls:

11
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A targeted social media campaign was launched to promote the project's Open Calls,
particularly on LinkedIn. This campaign successfully attracted attention and

participation, leveraging the established community of followers.
Publication of Newsletters Regular Communication:

Three newsletters have been released to date, providing regular updates on project
progress, upcoming events, and key milestones. These newsletters have helped keep

stakeholders informed and engaged.
Scientific Publications and Conferences Open Access Publications:

Five scientific publications have been released in open access formats, contributing
to the broader dissemination of project outcomes and ensuring accessibility to a wider
audience. Conference Participation: The project outcomes have been disseminated at
more than 20 conferences, providing valuable exposure and fostering discussions

within the academic and professional communities.
Collaboration with Sister Projects Partnerships:

Close collaboration has been established with three other sister projects, enhancing
synergies and leveraging collective expertise for greater impact. Horizon Booster. The
project successfully applied for the Horizon Booster, a program designed to enhance
the dissemination efforts, providing additional support and resources to maximize
outreach and engagement. These key achievements reflect the project's commitment
to effective communication and dissemination, ensuring that the XR4ED initiative
reaches its target audiences, fosters collaboration, and promotes the adoption of XR

technologies in education and training.

1.3 Future Directions

As the XR4ED project progresses beyond Month 18 (M18), our focus will shift towards
sustaining and enhancing our communication and dissemination efforts to effectively
support the project's outcomes. We will maintain active engagement with

stakeholders through our established communication channels, ensuring the wide

12
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dissemination and accessibility of project outcomes. The project website will continue
to serve as a comprehensive resource hub, regularly updated with new findings, tools,
and resources. We will launch targeted campaigns to promote upcoming Open Calls,
utilizing our social media platforms, newsletters, and partner networks to reach a
diverse audience, including researchers, industry professionals, educators, and
technologists, to maximize participation and impact. Additionally, we will actively
disseminate publications from project partners, ensuring that these contributions are
widely shared and accessible. Support will also be provided to partners for their
participation in conferences, enhancing the visibility and impact of the project's
outcomes. Through these efforts, XR4ED aims to foster continued collaboration,

engagement, and the adoption of XR technologies in education.

2. Introduction

2.1 Purpose of the Report

The purpose of this Interim Report on Project Communication and Promotional
Activities (D6.7) for XR4ED is to provide a comprehensive overview of the
communication, dissemination, and promotional efforts undertaken from the project's
inception to Month 18 (M18).

This report aims to:

Document Progress: Detail the strategies and activities implemented to raise
awareness, engage stakeholders, and promote the project's objectives, as outlined in

previous deliverables D6.1 and D6.6.

Evaluate Impact: Assess the effectiveness and impact of these activities using

qualitative and quantitative metrics, highlighting key achievements and milestones.

13
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Inform Stakeholders: Keep project partners, the European Commission, and other
stakeholders informed about the progress and outcomes of our communication and

dissemination efforts.

Guide Future Activities: Outline the strategic directions and planned activities for the
next phase of the project, ensuring a sustained and enhanced approach to

communication and dissemination.

Support Collaboration: Foster ongoing collaboration among project partners and with
external stakeholders by sharing insights, feedback, and lessons learned from the first

18 months of the project.

Through this report, we aim to ensure transparency, accountability, and continuous

improvement in our efforts to promote the XR4ED project and its outcomes.

3. Communication and Dissemination Strategy

3.1 Objectives

The objectives of the XR4ED communication and dissemination strategy have been
addressed in detail in previous deliverables, specifically D6.1 and D6.6. These
objectives are designed to ensure the project's successful outreach and engagement

with its target audiences. They include:

Raising Awareness in Education: Elevating awareness regarding the application of

extended reality (XR) in the education sector.

Engaging End-Users and Stakeholders: Capturing the interest of diverse end-users
and stakeholders involved in utilizing XR applications for learning across commercial

and educational sectors.

Fostering Collaboration and Dialogue: Promoting collaboration with essential
stakeholders and international organizations, fostering discussions on challenges and

opportunities within the XR community's domain.
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Promoting XR4ED Platform Adoption: Advocating for the widespread adoption of the

XR4ED platform within the educational community.

Highlighting Technological and Business Opportunities: Demonstrating the
significance of utilizing extended reality in education and training, emphasizing both

technological and business opportunities.

Disseminating Project Outcomes Widely: Ensuring the broad dissemination of XR4ED
project outcomes to reach a diverse community of potential beneficiaries. Building a
Collaborative Ecosystem: Establishing and nurturing a continually expanding
ecosystem of collaborating organizations from various domains, maximizing the

utilization of the XR4ED platform in education-related sectors.

Laying Foundations for Robust Exploitation and Sustainability: Creating the
groundwork for robust exploitation of the project and ensuring sustainability beyond

the funding period.

These objectives guide our communication and dissemination efforts, ensuring that
we effectively raise awareness, engage stakeholders, foster collaboration, promote
the XR4ED platform, highlight opportunities, disseminate outcomes, build a

collaborative ecosystem, and lay the foundations for long-term sustainability.

3.2 Target Audiences

The XR4ED project identifies several key target audiences for its communication and
dissemination activities. These audiences are essential for achieving the project's
objectives and ensuring the broad adoption and impact of the XR4ED platform. The

target audiences include:

Educational Institutions: Schools, colleges, universities, and other educational
organizations that can benefit from XR technologies in their teaching and learning

processes.

Educators and Trainers: Teachers, lecturers, and trainers who are the end-users of
XR applications, and can advocate for and implement these technologies in their

instructional practices.

15
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Students and Learners: Individuals who will directly experience and benefit from the

innovative XR-based learning solutions.

EdTech Companies and XR Developers: Businesses and developers in the EdTech
and XR industries who can collaborate, integrate, and innovate with the XR4ED

platform.

Policymakers and Educational Authorities: Government bodies, educational
policymakers, and regulatory authorities who can support the adoption of XR

technologies in education through policy and funding.

Research and Academic Communities: Researchers and academics who are
studying the impacts and applications of XR in education, and can contribute to the

evidence base and further development of the technology.

Industry Stakeholders: Representatives from industries that benefit from training
and professional development using XR technologies, such as healthcare,

engineering, and manufacturing.

International Organizations and Collaboratives: Organizations and networks that
operate on an international level, facilitating cross-border collaboration and sharing

of best practices in XR for education.

3.3 Key Messages

To effectively communicate and engage with our target audiences, the XR4ED project
emphasizes how XR technologies are transforming education by providing immersive,
interactive, and engaging learning experiences. We highlight the benefits for both
educators and learners, showcasing how XR enhances teaching effectiveness,
improves student engagement and retention, and fosters a deeper understanding of
complex subjects. Our messages underscore the support and resources available to
educators for integrating XR into their curricula, including training, tutorials, and best
practice guides. We encourage innovation and collaboration between educational

institutions, EdTech companies, and XR developers to drive the creation of cutting-
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edge educational solutions. By sharing real-life success stories and case studies, we
demonstrate the tangible impact of XR in education. We provide access to research
findings and academic publications that validate the effectiveness of XR in education
and training, and advocate for policy changes and funding opportunities to support the
adoption of XR technologies. Additionally, we promote global collaboration and
knowledge sharing to advance the use of XR in education worldwide, and highlight the
future potential of XR, including emerging trends, technological advancements, and

business opportunities.

4. Activities Undertaken (M1-M18)

4.1 Communication Channels and Tools

The XR4ED project employs a variety of communication channels and tools to engage
with stakeholders and disseminate information effectively. Our primary
communication platform is the XR4ED website. Additionally, XR4ED maintains an
active presence on social media, including LinkedIn, Facebook, X, and YouTube, to
reach and engage a wide audience, promote events, and share project developments.
These channels collectively ensure the broad dissemination of project outcomes and

active engagement with our target audiences.
Website

The XR4ED website (https://xrded.eu/), initiated in March 2023, serves as the primary

communication channel for the project's stakeholders and target audiences. It has
been instrumental in disseminating information about the project and its
accomplishments, as well as engaging external stakeholders in the project's activities.
Ever since its creation, the website underwent several enhancements to elevate its
dissemination capabilities. These improvements were specifically tailored to
accommodate the rich and varied content generated by the consortium partners,

including videos, newsletters, publications, and news updates.

17
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Figure 1. XR4ED homepage in M18.

To support the Open Calls during the first part of the campaign, we created, in close
collaboration with the partners of the consortium, an updated “Open Calls” tab on the
XR4ED website. This section contains all the necessary information about the Open
Calls, including detailed documentation and relevant information, ensuring that

potential applicants have easy access to all essential resources.

P

Call for Experts

XR4ED brings toget T n European

reference platf central access

point to exist o 0 te to pos! or Europe in cutting-
edge technolo

READ ABOUT THE PROJECT

Figure 2. XR4ED tab for Open Calls.
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)PEN CALL FOR DEVELOPERS AND PILOTS

Launches 1 May 2024

APPLY NOW (Developers)

APPLY NOW (Pilots)

Figure 3. XR4ED tab for Open Calls.

b i | Home Abouttheproject Consortium  Sister projects Newsand Media v  Open Calls v Advisory Board u n u
ww

Call for Experts

SUBMIT YOUR EXPRESSION OF INTEREST!

Figure 4. XR4ED tab for the Call for Experts.

Social Media channels

XR4ED utilizes various social media channels to enhance outreach and engagement
with stakeholders. On LinkedIn, we foster professional networking and dialogue
among educators, researchers, and industry professionals interested in XR
technologies for education. Additionally, LinkedIn is leveraged for paid advertising

campaigns, ensuring targeted outreach and visibility for project milestones and
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educational technology advancements. Our Facebook presence serves to broaden our
reach to a diverse audience, sharing project updates, event announcements, and
engaging content to encourage community interaction. X is utilized for real-time
updates, promoting project milestones, and engaging in conversations with
stakeholders interested in educational technology advancements. Additionally,
YouTube hosts a variety of video content, including project webinars, tutorials, and
interviews, providing a visual platform to showcase our activities and impact within
the XR community. These channels collectively amplify our efforts in disseminating

project outcomes and fostering collaboration across the EdTech and XR sectors.

=  XRAED

Xl‘?iyﬂ 430 Toliowers
#OpenCalls for Developers and for Pilots are now open!
The #OpencCalls are looking for new and innovative #XR-based solutions
addressing key educational domains

For more informati

https://Inkd.in/dNFDcK4A

on visIt:

_CAl?l'_ CLOSES 3 JULY 2024 =
17HOO CEST)

N o

2 Q) Like &) Comment C)J Repost [ save

Figure 5. Post from XR4ED LinkedIn page.
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WJJ 4 June at 1521 Q

)¢ Exciting News from XR4ED!

Today, we hosted an insightful Q&:A Open Calls webinar, diving deep into the fantastic
opportunities for developers and pilots in our latest funding programme!

f you missed the live session, don*

https://www.yout

vorry! You can catch the full recording here:
A

ube.com/watch?v rkZvA

Discover how you can contribute to the future of education with XR technology and secure
funding for your innovative projects. Join us in shaping the next generation of learning
experiences!

ebinar #0penCalls #Innovation #Education #XR #Funding

#XR4ED

Friday, 14 June 2024, |

Session starts soon

YOUTUBE.COM
XR4ED Informational Webinar #2 - Q&A
Second Q&A Webinar on Friday 14 June 2024 to answer qu

Figure 6. Post from XR4ED Facebook page.
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ﬁ XR4ED @XR4ED EU - Jun 5
xkEp (@ Are you a #Developer into #XR and keen on learning and training
innovations?

Join our Q&A webinar to explore end-user pilots and grants up to
€230,000!

4 Don’t miss out — Register now!
f6s

.com/xrded-open-cal...

#XRAED #0OpenCalls {

OPEN CALLS
Open Call - Q&A

Webinar #2

14 June 2024 (10h00 CEST)

@) 2 ¥ ihi 98 N

>

Figure 7. Post from XR4ED X page
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Q&A Webinar #2
XR4ED Open calls

Friday, 14 June 2024, 10 am CEST

Session starts soon

=
P Bl M 0:00/1:07:51

XR4ED Informational Webinar #2 - Q&A
wm XR4ED

Nl 54 eyyeypappévo

A\ Eyypaprkate v o G »~> Kowomoinon 4 Aqyn

100 TipoBoAEG TipLV amo 10 nuEPES
Figure 8. Video from XR4ED YouTube channel.

Social media platforms have played a pivotal role in the collaborative efforts between
XR4ED and our partner F6S, particularly in promoting the Open Calls and associated
initiatives. In close collaboration, we have leveraged LinkedIn campaigns to effectively
highlight the Open Calls, webinars dedicated to these opportunities, and other
essential tools. This strategic approach has enabled us to reach a targeted audience
interested in educational technology advancements, fostering engagement and
awareness about the XR4ED project's objectives and opportunities. By utilizing social
media channels in conjunction with F6S, we have enhanced visibility, attracted
qualified applicants, and facilitated meaningful interactions within the XR and EdTech
communities. This partnership underscores our commitment to leveraging digital

platforms for impactful communication and dissemination of project activities.
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7~ OPENCALLS

XRiED INFO WEBINAR

31 May 2024 (10h00 CEST) SCANME

0 Event ended

XR4ED | Open Call - InfoWebinar #1
Event by XR4ED

Fri, May 31, 2024, 11:00 AM - 12:00 PM {your local time)

@l Online

& E nk . hitps://www.fs.com/xrded-open-call-infowebinar-1

qq¢ qs‘g’ and 19 other attendees
m ' Manage ¥ ‘ '/

Details Comments Networking Analytics

tform for leaming and training

ed to join #XR4ED to contribute to the establishment of a leading #EU platform for lea

Reactions

aﬁéo '0 QO C/O g(‘) ’0

Figure 9. LinkedIn post to promote the webinar organized by F6S to promote the Open Calls.
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4.2 Media and Public Relations

The press releases within the XR4ED communication campaign target a wide-ranging
audience across various sectors, particularly focusing on individuals and entities at
the intersection of extended reality, education, and training. This includes
professionals, experts, industry stakeholders, academia, educational institutions, and
policy-making bodies. The goal is to engage a diverse and influential audience, raising
awareness and fostering involvement within the global community interested in the
advancements and applications of extended reality in education and training.
Additionally, the campaign seeks to attract media outlets, journalists, and thought
leaders to enhance XR4ED's visibility and influence on an international scale. Notably,
in addition to numerous press releases featured in global newspapers as outlined in
D6.6, we have also issued press releases to promote dissemination events in local

newspapers in Greece, further expanding our outreach efforts.
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Figure 10. Mention of XR4ED'’s workshop at Athens Science Festival in Newsletter sent to all schools

(public & private) in Greece.
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Workshops of Change for Educators: New

Technologies in the Classroom
23 Apen 0M [

How familar are you with concepts such 25 Extandad raallty (XR), Vireual Roality (VR), Augmantod
Haaliry (AR), and Artificia intaligence {(Al)? What do you know about thair intagration Inwo
education and tha ways thay can change tha overall 1eaching expariance, both for aducacors and
for stodanTs? Ax the 2024 Athans Sclanca Festival, wo urvell the Workshops of Change, Gilored for
@ductors, codicaed o seamieszly Fragradng cutting-adge wahnolcgies Into the daswroam
axperinca.

COSMOTE, the Placinum Sponsor of the Athens Sclonce Fostivall 2024, prasems tha work=hop
~COSMOTE CHRONOS - Augmented Reality In Education™. COSMOTE CHRONOS 15 an
applicarion thae, using advanced wchnalogles, offers usars tha oppariunity to admire the Acopolls
and othier monumants that adomad Athans at the halght of s giory. Gulded by tha exampla of
COSMOTE CHRONOS, participants In the ang-hour workshop will have the opportunity 1o axplare
cuting-edge echnologles such as VR, AR and Al But 3l50 1o understand how thay could use them
10 ransform tha educstional Procoss and ACOPT 3 MAare croativa and affoctive way of kaming.

On the other hand, the workshop cezigned by the Athena Research Center wili prasant ChatGPT,
he opon Al chatbot that aims 10 become cur parsonal assistant. Enttied “Education and
naeGPTT, the worksnop 15 3imed 30 ducamoes Wi war 1o daive ceopar eo naw Al applications.
Teachars wit have the oppormuniy 10 imeract with an Al corvarsacional assistant In real activides
relaced 1o thelr maching cutkes.

In order o Craste mMsic, You con't necessarly need nstruments: You can produce any sound wih
everydsy objocts, such 36 your coffes cup, 3 panch, of arything ae you may have with you during
he warkshop “Playing Music with Artificlal Intifgenca™. Through the woekshop, which Is argantzed
vy the loalan University and the company Estand Sounds, thore will bo highightod the crastve
skl of 3 ool thar, that It Is amaraining and has the patendal 1o dramaically change education.

Tha workshop “Armficial ieciligence and ecucators: Friends of foes?™ focuses specically on the
usa of Alln educacion. The weam of the European Project augMENTOR, fwhos you 1o 3 cromive
axchange of Idaas and Infarmarion on how Al £an enhanco and update exiing weaching practces.

Finalty, the use of XR, which can croam a new aducational axperienca for studores, wil bo
presenced 1o us through e spocially designed workshop "XR In Educatian: The Futwre of
Learming™ The Eurcpaan project XR4ED, which promotes learning through cutting-edge
technologias and ook, Invises us 1o transform abszract knawledge Into praciical axperience and
skills.

Are you an aducatoe? We 260 waking for you 3 the Athens Scionce Fosthll 2024 wieh Tates and
Workshops of Change spactally designed far educaices. Come and discover how, by focusing on
the Inragration of new technologlas In the dassroom, we can change tha averall reaching
oxparienca, both for educatoes and for Sudans.

Stay updared an the fdl program ar the fastival's wobsie and book your tickees!

The Athens Sciance Fastival 2024 Is argantzod by the ducational argantzarion Scionco
Communication - SciCo, the Sritish Counci, and the Tochaopolls Clty of Achons, i colabararion
with nUmarows damic, raseach Mnstireeions, and educarkvil argantzarions, as wall as with e
support of COSMOTE as Pladinum Sponsor.
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Figure 11. Mention of XR4ED'’s workshop at Athens Science Festival at Athens Science Festival website.
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HRAED Launches Open Call for Developers and Pilots

XRAED, a pioneering initiative aimed at revolutionizing education through extended
reality [XR) technobogies, is thrilled to announce the launch of its Open Call for
Developers and Pilots. The call, which commenced on May 1, 2024, invites innovators
to contribute to the establishment of a leading platform for learming and training with
MR,

ARAED seeks to foster innovation and excellence in ¥R technologies Tor education by
offering financial and technical support to start-ups, SMEs, industry players, and
education-focused actors, With a total funding pool of €4.6 million, the program aims 1o
suppart 20 projects, 10 in each call category.

The KRAED Open Call is structurad inlo Two tracks:

Open Call for Developers: Enrich the XR4ED platform by develoging new solutions and
additicnal components. Apply here.

Open Call for Pilots: Run end-user pilols 1o deploy and customize XRAED solulions in

educational envirenments. &pply b

Both tracks share the same six thematic arsas, sncoursging proposals aligned with specific
objectives, reguirements, and key perfarmance indicatons [KPs).

The thematic areas inchude: Wirtual field trips

¥ Content creation and exploration

*  Awareness of climate change and biodiversity challenges
*  Training ol young professionals and ugskilling

*  Ditance and Blended kearning

v Inclisivensss and accessibility
Applicants eligible for the XRAED Open Call include:

Start-ups and SMEs providing XR lechnalogies or digital learming salutions. Universities
engaged in KR researnch ard innovation Tar digital learning. Vocational and educational
training organizations aligned with XRAED thematic aneas.

Selected projects will recerse grants of up to €230,000, access to XRIED technologies,
mentarship, technical support, and visibility and promotion oppartunities.

Ta apply, interested parties can sccess individual XRAED Open Call documents ar the

cemplete dacumentation padk, including guidelines Tor applicants, tedhnical annex,

proposal template, and more. Visl KEACC webaile For misre information.
The call closes on buly 3, 2024, at 17:00 CEST.

For mare information and assistance, XRAED encourages participation in upcoming info

wiehinars and Q&A sessions ar reaching out Lo the helpdesk at opencalls @ opens og.oy.

Dan't miss this pppoertunity to shape the future of educstion with XR technology. Join
KRAED todey!

Figure 12. Press Release for the Open Calls.
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4.3 Metrics and Impact

Monitoring and analyzing the analytics of our social media channels plays a pivotal
role in evaluating the effectiveness of our communication strategies within the XR4ED
project. Through tools such as Facebook Insights, Twitter Analytics, LinkedIn
Analytics, and YouTube Analytics, we track key metrics including reach, engagement,
impressions, and follower demographics. These insights provide valuable data on
audience demographics, content performance, and engagement trends, guiding us in
refining our content strategies and optimizing our outreach efforts. For instance, we
observe trends in audience engagement with specific types of content such as project
updates, educational resources, and event promotions. By leveraging these analytics,
we aim to enhance our social media presence, increase engagement with
stakeholders, and ultimately maximize the impact of our communication initiatives

across platforms.
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Analytics

Content Visitors Followers Leads Competitors

Employee advocacy

( Jun 25, 2023 - Jun 23, 2024 ~ )

Metrics

18,374

24710

Figure 13. XR4ED LinkedIn analytics.
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Figure 14. XR4ED LinkedIn analytics.

_“?r Account home
XRfp XR4ED

28 day summary

453 vos 107

Figure 15. XR4ED X analytics.
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Overview @ Facebook w

Performance Daily Cumulative (D

Impressions @ Reach @ Content interactions @ Followers @ Link clicks @
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Figure 16. XR4ED Facebook analytics.
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Figure 17. YouTube analytics (views).
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Figure 18. XR4ED website analytics.

Newsletters

XR4ED has published three newsletters to date, each serving as a valuable tool for
communicating project updates, achievements, and upcoming events to our
stakeholders. These newsletters are crafted to provide in-depth insights into the
advancements and applications of extended reality (XR) technologies in education and
training. Featuring highlights such as research findings, partner collaborations, and
success stories, they aim to keep our audience informed and engaged. Distributed via
email and promoted through our website and social media channels, the newsletters
ensure broad dissemination among educators, researchers, industry professionals,
and policymakers interested in the transformative potential of XR. They are accessible
from the XR4ED website, where stakeholders can easily access archived editions.
Additionally, the newsletters are further distributed by all partners to their networks
and contacts, expanding their reach and impact across the educational and XR
communities. Looking ahead, XR4ED plans to release three more newsletters in the

upcoming months, continuing to use this strategic communication tool to foster
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dialogue, share knowledge, and promote collaboration within the XR community and

beyond.

L b ) Home Abouttheproject Consortium  Sister projects Newsand Media ~  OpenCalls v  Advisory Board unnn

XR4ED XR4ED
Newsletter Newsletter

Find out our latest news — SUBSCRIBE

Figure 19. XR4ED Newsletters available on the XR4ED website.

5. Dissemination Plan

5.1 Dissemination Goals, Methods and Tools

The dissemination goals of XR4ED encompass a multifaceted approach aimed at
maximising the visibility and impact of project outcomes within the educational and
XR communities. Key methods and tools include the publication of scientific papers
and articles, which contribute to the academic discourse surrounding extended reality
(XR) technologies in education. Additionally, poster presentations at relevant
conferences enable the project team to showcase developments and engage directly
with stakeholders. Attendance at scientific conferences provides opportunities to
exchange knowledge, gather feedback, and build partnerships with experts and
practitioners in the field. Furthermore, participation in events with stakeholders—from
workshops to industry forums—facilitates dialogue, enhances collaboration, and
promotes the adoption of XR solutions in educational settings. All dissemination
efforts are made publicly available on the XR4ED website, either through dedicated

resources providing access to publications and presentations, or in the form of news
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items that highlight key achievements and milestones. This transparency ensures that

stakeholders and the broader community can easily access and benefit from XR4ED's

contributions to advancing XR technologies for education and training.

In D6.1, we presented a roll-up banner and a series of flyers that were created to
support the XR4ED project's dissemination efforts. These materials were designed to
visually communicate the project's objectives, benefits, and key information at events
and conferences. Currently, the flyers are being translated into multiple languages to
ensure broader accessibility and reach. By M19, we aim to have these flyers available
in all relevant languages, further enhancing our ability to engage with diverse

stakeholders across Europe.

I\ il | Home Abouttheproject Consortium  Sisterprojects NewsandMedia v OpenCalls v Advisory Board nnnn

RESOURCES

Openly available
XR4ED outcomes

Press Release Open
Calls XR4ED

Open Calls XR4ED flyers Information Webinar XR4ED fiyer (PDF) XR4ED flyer (PNG)

Figure 20. Openly available XR4ED outcomes, including flyers, presentations, press releases.
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e
XRED

New XR4ED publication on ERCIM New XR4ED paper accepted at New open-access XR4ED
NEWS CHI2024 publication

13 Jun 2024 26 Mar 2024 18 Jan 2024

Figure 21. XR4ED publications are openly available on the website.

The XR4ED project has produced a range of scholarly publications, reflecting our
commitment to advancing knowledge and fostering innovation in the field of extended
reality (XR) technologies for education. These publications, authored by our partners,
cover a variety of topics and have been featured in prestigious journals and

conferences. Below is a list of selected publications:

1. Extended Reality Intelligent Assistant for Education, ERCIM NEWS

2. Stretch your reach: Studying Self-Avatar and Controller Misalignment in Virtual
Reality Interaction, CHI2024

3. Enhancing Localization Performance with Extended Funneling Vibrotactile
Feedback, Multimodal Technologies and Interaction

4. SparsePoser: Real-time Full-body Motion Reconstruction from Sparse Data.”
ACM Transactions on Graphics

5. Perceptions and Challenges of Implementing XR Technologies in Education: A
Survey-based Study, IMCL 2023

6. Increasing Meditation Efficiency with Virtual Reality, CHI 2024, Hawaii
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The XR4ED project has actively participated in various events and conferences to

disseminate its findings and engage with stakeholders. These activities are critical for

raising awareness, fostering collaboration, and promoting the adoption of XR

technologies in education. Below are some of the key dissemination outcomes

achieved by our partners through their participation in notable events:

1. Immersive Tech Week, 28 November -1 December, 2023
2. Athens Science Festival, 16 April — 21 April, 2024

3. ACM CHI, 11 May — May, 2024

4. OPEK and CYENS event, 12 February, 2024

5. iPEAR Conference, 30 May - 1 June, 2024

6. LERANTECH conference, 6 May — 8 May, 2024

XR4ED Webinar Recap: Exploring
the Future of Education with XR
Technology

XR4ED Partners Present Project at
CHI 2024 Conference

XR4ED Open Calls: Transforming
Education with XR Technology

01 May 2024

=
']

]
&2 _1‘
2 €y
YR
XR4ED Empowers Educators:

Exploring the Future of Learning at
Athens Science Festival 2024

P

XR4ED at sister project kick-off
meeting

Figure 22. XR4ED news items.

A '8

“Al in modern life-The impact on
society and media” event

As part of our ongoing efforts to enhance communication and dissemination, we have

created an initial infographic titled "XR4ED in a Nutshell." This infographic succinctly
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presents key information about the project's objectives, achievements, and future
plans, making it accessible and engaging for a broad audience. In the coming months,
we plan to release additional infographics to further illustrate our progress and impact.
One of these upcoming infographics will be specifically dedicated to showcasing the
selection of successful candidates from the Open Calls, highlighting their

contributions and the innovative projects being supported by XR4ED.

XR4ED in a Nutshell

Our target

faih XR Developers
' i‘ Social innovators
Scientific community
Educational community

Young professionals
Business community

The project

XR4ED brings together the EdTech and XR communities
to establish an European reference platform on
learning and training with XR that will provide a central
access point to existing solutions and contribute to a
leading position for Europe in cutting-edge
technologies for education.

The consortium

1 partners from 8 European Countries

The XR4ED Consortiurmn consists of a complementary
team comprising 8 SMEs, 1industry, 1 Research institute
and 1 University

Our innovation

XR4ED brings together the EdTech and XR
communities to establish an European reference
platform on learning and training with XR that will
provide a central access point to existing
solutions and contribute to a leading position for
Europe in cutting-edge technologies for
education.

Figure 23. Infographic “XR4ED in a nutshell".

To further promote the Open Calls, we created a comprehensive flyer that was

distributed to all partners within the XR4ED consortium. This flyer was meticulously
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designed to provide clear and concise information about the Open Calls, highlighting
key dates, participation criteria, and benefits. Each partner then forwarded this flyer to
their respective networks, ensuring wide dissemination across diverse professional
and academic communities. Additionally, the flyer is available on the XR4ED website,
providing easy access for all interested parties. This coordinated effort significantly
amplified our outreach, engaging a broader audience and encouraging participation in

the Open Calls.

eXtended Reality for EDucation

OPEN CALLS

Join XR4ED to contribute to the establishment of a leading EU platform for
learning and training with XR.

Apply to the Call for Developers or Call for Pilots to contribute and validate
new XR-based solutions addressing key educational domains.

The XR4ED Open Call is a €4.6 million programme that will fund a total of 20

projects, 10 in each call.

% Call closes
3 JULY 2024 (17H00 CEST)

Figure 24. Flyer to promote the Open Calls (1).
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THEMES {7

virtual Field Trips

Content Creation and Exploration

Awareness of Climate Change and Biodiversity Challenges
Training of Young Professionals and Upskilling

Distance and Blended Learning

Inclusiveness and Accesibillity

WHO CAN APPLY? i

Universities
Vocationdl and Educational Training (VET) Organisations
Start-ups and SMEs

WHY? &2

Grants of up to €230.000

Mentaorships & technical support

Visibility and promotion

Access to XR4ED technologies

@ Visit our website
HITPS:/[XRAED.EU/

Figure 25. Flyer to promote the Open Calls (2).

5.2 Stakeholder Engagement

Stakeholder engagement is a cornerstone of XR4ED's strategy, fostering collaboration
and knowledge-sharing across diverse sectors interested in extended reality (XR)
technologies for education. We actively engage with stakeholders through various
initiatives, including workshops, webinars, and consultations, to gather insights and
feedback that inform our project's development. One significant outreach effort
includes the issuance of press releases in international media outlets, highlighting key

project milestones, partnerships, and innovations. These releases serve to amplify
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XR4ED's impact, raising awareness and attracting interest from global stakeholders,
policymakers, and educational leaders. By leveraging international media platforms,
XR4ED aims to broaden its reach, stimulate dialogue, and promote the adoption of XR

technologies to transform learning experiences on a global scale.

5.3 Future Directions on Dissemination

Looking ahead, XR4ED plans to enhance and expand its dissemination efforts through
several strategic initiatives. Building on the project's established visual identity,
including the logo and merchandising materials created at the project's inception, we
aim to adapt and refine our branding for various activities such as public talks,
webinars, and dissemination events. This adaptation will ensure a consistent and
recognizable presence across all platforms and engagements. In addition to these
efforts, we will continue to produce written materials such as brochures, flyers,
posters, flags, and banners. These materials will prominently feature the XR4ED
branding, ensuring clear and effective communication of the project's identity and
objectives. To support our promotional activities further, we have created templates
for online advertising material, which will significantly aid in maintaining a cohesive
and professional presentation across digital platforms. Moreover, we plan to develop
more infographics to visually convey key information and achievements of the project.
These infographics will include a dedicated one showcasing the selection of
successful candidates from the Open Calls, providing a clear and engaging summary
of their contributions and the innovative projects being supported by XR4ED. Close
collaboration has been established with three other sister projects, enhancing
synergies and leveraging collective expertise for greater impact. Additionally, the
project successfully applied for the Horizon Booster, a program designed to enhance
dissemination efforts by providing additional support and resources to maximize
outreach and engagement. These key achievements reflect the project's commitment
to effective communication and dissemination, ensuring that the XR4ED initiative
reaches its target audiences, fosters collaboration, and promotes the adoption of XR

technologies in education and training. Through these comprehensive dissemination
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efforts, we aim to maximize the impact and reach of XR4ED, ensuring that our work
continues to inform and inspire the educational and XR communities. Awareness

Raising and Communication Plan (M18 onwards)

6. Awareness Raising and Communication Plan (M18
onwards)

6.1 Strategic Goals

The Awareness Raising and Communication Plan for XR4ED from Month 18 (M18)
onwards is designed to achieve several strategic goals. These include enhancing the
visibility of XR4ED within the educational and XR communities across Europe,
fostering active engagement with stakeholders such as educators, researchers,
industry professionals, and policymakers, and facilitating knowledge sharing and
collaboration on XR technologies for education and training. Additionally, the plan
aims to advocate for the adoption and integration of XR solutions in educational
settings and to amplify the impact of XR4ED by effectively communicating the

project's achievements, outcomes, and opportunities.

6.2 Planned Activities

To meet these strategic goals, XR4ED will undertake a variety of planned activities.
The project will continue to enhance and update its website regularly, ensuring it
serves as a comprehensive resource hub. Ongoing engagement across social media
platforms, including LinkedIn, Facebook, X, and YouTube, will help disseminate
updates and engage with stakeholders. The project will also focus on the publication
of scientific papers, articles, and newsletters, making these accessible through the
website. Participation in international conferences will be prioritized to share project
findings and foster collaboration. Additionally, XR4ED will organize workshops and
webinars to educate stakeholders and gather feedback on XR applications in
education. Press releases will be issued in international media to highlight key project

achievements and milestones, ensuring wide-reaching impact.

42



-

s

’ XR ED Interim Report on Project
Communication and Promotional Activities

It is also planned to enhance XR4ED'’s media presence apart from its prominent social
media presence, Project findings to local and regional TV or Radio stations,
newspapers will be highlighted through several technical and non-technical articles

that can reach broad and different target groups.

6.3 Timeline

The timeline for these activities is structured to ensure continuous and effective
communication and engagement. Website updates, social media engagement, and the
publication of newsletters and scientific papers will be ongoing activities. Workshops
and webinars will be organized on a quarterly basis, while participation in major
international conferences will occur biannually. Press releases will be issued as
needed, based on significant project milestones. This structured timeline aims to
maximize the impact and reach of XR4ED, ensuring that its contributions to the field

of XR in education are widely recognized and adopted across Europe and beyond.

7. Evaluation and Impact Assessment

7.1 Evaluation Framework, KPIls and Metrics

As part of the XR4ED project's dissemination and communication strategy, several key
performance indicators (KPIs) and metrics have been established to measure our
progress and impact.

National workshops for local stakeholders (1 event per country/>20 participants per

workshop): 5 (KPI 5)

Targeted meetings with local stakeholders to discuss project outcomes and
achievements: 2 (KPI 5)

XRA4ED Flyers/ brochures — two flyers (translated to all partners languages): 1 in
english (KPI 16) (the translations will be delivered by M19)

Infographics: 1 (KPI 1) (an infographic will be delivered by M18, showcasing the
scope of the project)

Scientific Publications: 6 (KPI 2)
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Mailing list: KPI: 160 (KPI: 800 recipients)
Newsletters: 3 (KPI by M18: 3)

Broadcasts in local media: 16 (KPI 10)

XR4ED Build-up portal articles: 16 (KPI: 5 by M18)
Other important metrics include:

Aggregate of social media followers: 930
Aggregate of social media posts: > 350

Total views on YouTube: 1358 views

7.2 Feedback Mechanisms

Effective feedback mechanisms are essential for the continuous improvement and
success of the XR4ED project. To ensure we capture valuable insights and address the
needs of the project, we have implemented several feedback mechanisms, primarily

involving the partners of the consortium.

We have established regular online meetings with consortium partners. These
sessions provide a platform for partners to share their experiences, insights, and
suggestions regarding the project's progress and outcomes. This direct feedback is
crucial for understanding the practical needs and challenges faced by those actively

involved in the project.

Also, we maintain open communication channels, including dedicated email
addresses and online forums, where consortium partners can provide ongoing
feedback and raise any concerns or suggestions. This continuous feedback loop
ensures that we remain responsive to the evolving needs of the project and can make
timely adjustments to our approach. By actively engaging with our consortium
partners and incorporating their feedback, we aim to enhance the effectiveness and
impact of XR4ED, ensuring that the project meets its objectives and serves the broader

educational and XR communities effectively.
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8. Conclusions

The Interim Report on Project Communication and Promotional Activities for XR4ED
at M18 highlights significant progress in our efforts to disseminate and promote the
project's objectives and outcomes. Building on the strategies outlined in D6.1 and
D6.6, we have successfully established and maintained a robust communication
framework that includes a comprehensive website, active social media channels, and
regular newsletters. Key achievements to date include the creation and ongoing
updates of the XR4ED website, the establishment of a strong presence on LinkedIn,
Facebook, Twitter, and YouTube, and the execution of a successful social media
campaign to promote the project's Open Calls. Additionally, the publication of three
newsletters, six scientific publications, and participation in over 20 conferences have
significantly contributed to the project's visibility and impact. Collaboration with sister
projects and the successful application for the Horizon Booster further demonstrate

our commitment to maximizing dissemination efforts.

Looking forward, we plan to continue supporting project outcomes through targeted
dissemination activities, including promoting Open Calls, sharing publications from
partners, and supporting conference participation. Our future communication strategy,
detailed in the Awareness Raising and Communication Plan, focuses on enhancing
visibility, engaging stakeholders, and advocating for the adoption of XR technologies
in education. Stakeholder engagement remains a priority, with feedback mechanisms
ensuring that the needs and insights of consortium partners are integrated into our
ongoing efforts. These mechanisms include regular feedback sessions, surveys, and
open communication channels, enabling us to remain responsive and adaptive. In
conclusion, the efforts undertaken in the first 18 months have laid a strong foundation
for the XR4ED project. By maintaining and expanding our communication and
dissemination activities, we are well-positioned to achieve our strategic goals and

make a significant impact in the field of extended reality in education.
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